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can choose your name, credit card number, other personal information for his/her own use and this is 
what internet theft is - in short identity theft is when someone steals your personal information without 
your knowledge with intent to commit fraud or theft. 
Plagiarism could be one of the drawback shapes on sources that are available on the Internet. A 
student finds it easier way just to “copy and paste” than working all night long for a paper that is due in 
week or so. Open sources for people in the Internet  has two sides, one of them will boost the creativity of 
the human because they will see others work and that would be a motivation factor, and the other one it 
could be discouraging for some people as consequences for the copy and paste behavior. [1, p. 235] 
The most horrible thing that can happen with you by using internet is to become a victim of trafficking 
of human being. Recruitment of people using social networks,  such as Vkontakte and Facebook, let the 
human trafficker get all the necessary information about victims (their contacts, interests and preferences, 
the way of life, etc.) to create a plan of recruitment. Human traffickers can also place announcements on 
the Internet about working abroad. Accepting profitable offers people do not know what can happen with 
them in the future and that’s why they can become victims of human trafficking. 
One more problem with the Internet is “virtual reality”. Spending hours in front of computer chatting 
in social networks and playing games make teens addicted. Moreover, computer and internet make people 
lazier. They stay at home instead of going out, they read less, they think less, and even talk less. 
Having studied this topic we can make a conclusion that the Internet can be both a friend and a foe.  
The internet is part of our daily life and we must learn to ovoid the negatives so we can enjoy the 
positives to their full extent. That’s why people should keep their personal information private, be careful 
about online communications where one hides his true identity, use a secure browser, pay their bills 
online using credit cards rather than personal checks, defy any charges that they don't recognize, etc. 
Excluding all these negative effects we can enjoy using the Internet and protect ourselves.  
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Communication among people from different countries plays an important role in modern world. 
Sometimes it can be difficult to communicate because of cultural differences. Cultural diversity cannot 
disappear tomorrow, so we’ll have to learn how to understand each other better. 
People from different cultures use the same basic concepts, but they put different sense into them. 
Culture also determines human behaviour, something may seem strange and illogical to us.  
It has been noticed that national characteristics are reflected in the behaviour of people as well as in 
the language, so business communication is subject to certain rules of etiquette that are determined by 
cultural traditions and social norms of behaviour. Economists, businessmen who communicate with 
foreign colleagues should take it into account. In the context of international economic relations, the most 
important aspects of culture are material culture, corporate culture and business culture. 
Globalization of social processes establishes uniform rules and standards of international economic 
relations. However, differences of the national character, formed over a long historical period of existence 
of a certain culture type, can often lead to some difficulties in business communication and even to 
serious misunderstanding among business partners. To avoid this we must know basic types of business 
cultures in certain countries [3]. 
Today there are several regions in the world, distinguished by established type of business culture: 
Western Europe, Eastern Europe, Southern Europe, North America, Latin America, the Far East (Japan, 
China, North and South Korea), Asia (especially India), Arab-Muslim East and others [2]. По
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I would like to describe two completely different types of business communication: Italian and 
Japanese. It can be quite difficult for representatives of these countries to come to an agreement that will 
suit everybody. The reason is the differences in cultures and ways of negotiating. 
The Italians are friendly to foreigners. They are very curious, and are interested in representatives of 
other countries. In addition, they are very hospitable. 
All people of Southern Europe including the Italians are emotional, impatient and very active people. 
Rapid and loud speech, active gestures – all these can be unusual for foreigners at first. The Italians are 
always willing to debate, even turning it into hot discussion. They are easily excited and very sensitive. 
They like humour and take it easy when they are played a trick on, but it’s difficult for them to stand 
criticism. Inclination to risk and adventure is also a feature of the Italian national character. 
However, it is important for Italian businessmen that the negotiations would be conducted among 
people occupying approximately equal position in the world of business or in society. Therefore, before 
doing business, they try to find out the employment history of potential partners, their age and position [1, 
3]. 
It is typical for the Italians not to observe all formalities. They are not punctual and can often be late. 
They prefer informal atmosphere for solving business questions, a small restaurant for example. The 
Italians try to be close to the partner, be face-to-face during the conversation. If the person moves away, 
the Italian might be offended, considering it as neglect.  
Despite the fact that discipline is not as important for them as for the Germans for example, they are 
initiative and can make quick effective decisions. They look for a compromise solution to the problem 
and do not firmly insist on their position. 
Thus, cooperation with the Italians can be productive, if their foreign partners take into account some 
features of business communication with them. 
Japanese business ethics is very different from the ethics of western businessmen. Unlike the Italians, 
the Japanese are more disciplined, polite, careful and restrained. They do not really like close contact, 
such as a handshake or a hug. 
A specific feature of the Japanese is the rejection of everything foreign, if it is imposed on them under 
pressure. So during the negotiations you should not talk to them impolitely in any case, or put pressure on 
them trying to sign a profitable contract. 
Another feature is that during business communication a foreigner must be careful with words and 
actions so as not to offend the partner. This can complicate the negotiation very much.  
The third feature, that distinguishes the representatives of Japan, is associated with a unique concept of 
business etiquette. It is considered impolite to refuse partner resolutely, because the direct refusal can 
offend him. The Japanese express disagreement indirectly, making hints. 
 One more feature, that characterizes the representatives of the Far East, is a membership in a 
corporate group with a vertical subordination. People traditionally have to behave in accordance with the 
position they occupy. Therefore, a decision cannot be made independently, without consulting the 
manager. That is why negotiations flow very slowly. Negotiators try not to express their ideas, waiting for 
their partners to show them first. They try to identify vulnerable points and special interests of the 
partners. Japanese businessmen are always accurate in signing contracts [3]. 
In dealings with the Japanese you must be punctual. Being late is considered as a sign of disrespect to 
the partner. You should avoid disputes on religious and philosophical topics. At the same time showing 
interest in history and culture of Japan will be evaluated positively. You must make a good impression on 
the Japanese from the first meeting; otherwise the transaction may not be successful [1]. 
In conclusion it can be said that Italian and Japanese cultures of business communication are very 
different, but they have common features. Businessmen of both countries want to learn as much as 
possible about their business partners, and prefer to negotiate with people occupying approximately equal 
position in business world or in society. 
Success in business depends on the proper organization of business cooperation. In many cases failure 
in business happens because of ignorance and non-compliance with bases of business cooperation 
organization. Everyone should master the theory and practice of business cooperation. It is necessary, if 
you want to plunge into the world of business, entrepreneurship and market relations and become a 
professional leader and manager. 
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Pour quoi il faut étudier les langues étrangères ? Il y a beaucoup de  raisons,mais il est évident : 
aujourd'hui la connaissance des langues étrangères – non le luxe et non le privilège, c’est la nécessité de 
carrière. 
En conséquence des changements globaux de la société a changé  le rôle de la langue étrangère dans le 
système de la formation et de la discipline simple il s'est transformé en élément de base du système 
moderne de la formation, au moyen de l'acquisition de la réalisation professionnelle de la personnalité [1, 
c. 15.]. 
Le système moderne de l'enseignement de la langue étrangère, selon cette politique se caractérise par 
ce que, premièrement, la possession pratique par la langue étrangère est devenue le besoin essentiel des 
larges couches de la société, et, deuxièmement, le contexte total social réunit les conditions favorables 
pour la différenciation de l'enseignement de la langue étrangère[2, c. 36.].   
Une bonne possession de la langue étrangère professionnelle pour les spécialistes dans le domaine des 
économies et les finances est une des conditions du travail fructueux et la croissance de carrière. Le 
business biélorusse est intégré de plus en plus à l'économie mondiale et la connaissance de la langue 
étrangère, quand même d'un, devient la même habitude de base comme le savoir-faire de travailler sur 
l'ordinateur. Les entreprises et les sociétés tâchent de refuser les services des interprètes, au moins des 
langues européennes, et embauchent avec un plus grand désir les collaborateurs possédant la langue 
étrangère et capable de traduire la littérature spécialisée et la documentation.  
La connaissance de la langue étrangère totale ne suffit pas souvent pour l'orientation libre dans 
l'information d'affaires et professionnelle, pour la communication effective avec les spécialistes étrangers 
dans la sphère de l'économie et les finances. Dans les conditions de la mondialisation de l'économie la 
langue étrangère, particulièrement anglais, devient un important produit d'information, il aide 
objectivement à estimer la situation dans l'économie mondiale, élaborer la stratégie de l'augmentation de 
l'efficacité de l'économie pour l'entreprise [3].  
Dans l'activité quotidienne professionnelle la langue étrangère est nécessaire aux spécialistes dans le 
domaine des économies et les finances pour :  
 les études de la théorie et la pratique de l'activité de l'économie extérieure; 
 le business international; 
 les possessions du dictionnaire des termes économiques; 
 l'élargissement des connaissances dans le domaine de la science économique (tous les manuels 
modernes sont écrits pour l'essentiel en anglais); 
 les lectures de la littérature spéciale et les documents avec l'extrait de l'information nécessaire; 
 l'acquisition des habitudes de rendre compte; 
 annoter; 
 les traitements des grands massifs de l'information à la langue étrangère; 
 des relations libres professionnelles avec les collègues comme en Biélorussie, et à l'étranger; 
 la correspondance d'affaires; 
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